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1) ‘What is a tourist?’ asked the Swedish author Carl Jonas Love Almqvist in a series of newspaper articles from Paris back in 1840.
In those days ‘tourist’ was still a novel concept, imported from Britain and surrounded with a good deal of curiosity. What is a tourist,
how do you become a tourist? A new mode of consumption was emerging, based on the idea of leaving home and work in search of new
experiences, pleasures, and leisure.

2) A hundred and fifty years later tourism occupies a large and rapidly growing part of people’s consumption in the northern
hemisphere. We invest a lot of money, time, and emotional energy in vacationing but may find it hard to think of these activities as
producing the world’s largest industrial complex. What started as a quest to get away from it all, often as a form of anti-consumption, to
breathe fresh air, relax, do nothing, gradually became institutionalized into sites of production, providing hotel beds, breathtaking sights,
transport systems, snacks, and souvenirs. Maybe it is the lightweight airiness of a few days at a beach or a hike in the wilderness that
makes us forget the massive infrastructures needed to provide such moments on a large scale. During the last few decades the growth
rate has been staggering. In the mid 1990s around 7 percent of the total workforce, some 230 million persons, were employed in tourism,
with over 600 million arrivals per year, and a spending of 3.4 trillion dollars. For a long time this growth was concentrated in the
Western world and the northern hemisphere, but toward the end of the twentieth century new mass destinations and new groups of
tourists emerged all over the globe. After the Americans and the Germans, the Japanese are the biggest spenders on the market, and in
countries like India, the fast-growing middle class forms an expanding market of millions for international tourism. For the year 2020,
tourist organizations predict that 1.6 billion of the world’s 7.8 billion people will make a trip abroad. The rapid growth rate produces not
only new vacation packages but also new, albeit unevenly distributed, wealth, as well as new environmental and social problems.




3) Since the late eighteenth century the tourist industry has spearheaded new forms of production and consumption. It has developed
the production sites of hedonism ---- a great weekend, an unforgettable event, a week of family fun, an exciting adventure ---
commodities carrying a heavy symbolic load.

4) The label ‘the tourist industry’ bundles together very different kinds of actors: a Bombay bus owner taking locals on weekend
excursions, a municipal licensed guide offering walks through Marrakech, a global resort chain always on the lookout for new
beach-front property, a deck chair rental on Majorca, an international airline company, a Thai bar owner providing drinks in Pattaya, a
publisher specializing in guidebooks, Somalian peddlers trying to make a living on Italian beaches, a helicopter pilot selling sightseeing
flights in Hawaii, investors moving capital from destination to destination, armies of migrant laborers doing anything from hotel laundry
to washing dishes.

5) Research on tourism has become quite an industry, a densely populated field of interdisciplinary studies. It has also developed
into a specialty, which has not always been a good thing. Specialized tourist researchers often feel a need to legitimate their seemingly
frivolous topic by pointing out its economic and social importance, but surely tourism is too important a topic to confine within the
boundaries of ‘tourism research’. Over the years the most interesting work has come from scholars who explore this field in order to get
a more general understanding of the workings of the modern world.

6) What concerns us here is to look at some of the ways in which vacationing has evolved as such an important part of modern life,
exploring how tourists have pioneered new ways of seeing the landscape, of claiming space and taking place, searching for new
experiences and understandings. | view vacationing as a cultural laboratory where people have been able to experiment with new aspects
of their identities, their social relations, or their interaction with nature and also to use the important cultural skills of daydreaming and
mindtraveling. Here is an arena in which fantasy has become an important social practice.



7) Tourist dreams colonize all those other fifty weeks, when we are not on vacation. Since we construct vacations in terms of
otherness, of getting away from it all, they make some facets of our everyday lives and tensions more visible.
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1)

‘What is a tourist?’ asked the Swedish author Carl Jonas Love Almqvist

iIn a series of

newspaper articles from Paris back in 1840. In those days ‘tourist’ was still a novel concept,

imported from Britain and surrounded with a good deal of curiosity. What is a tourist, how do you

become a tourist? A new mode of consumption was emerging, based on the idea of leaving home and

work in search of new experiences, pleasures, and leisure.
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*novel: new or unusual in an interesting way
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1840 4E :  still a new novel concept imported from Britain

new mode of consumption = in search of new experiences, pleasure, and leisure




2-1) A hundred and fifty years later tourism occupies a large and rapidly growing part of people’s
consumption in the northern hemisphere. We invest a lot of money, time, and emotional energy in
vacationing but may find it hard to think of these activities as producing the world’s largest
industrial complex. What started as a quest to get away from it all, often as a form of
anti-consumption, to breathe fresh air, relax, do nothing, gradually became institutionalized into
sites of production, providing hotel beds, breathtaking sights, transport systems, snacks, and
souvenirs. Maybe it is the lightweight airiness of a few days at a beach or a hike in the wilderness
that makes us forget the massive infrastructures needed to provide such moments on a large scale.

During the last few decades the growth rate has been staggering.
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2-2) In the mid 1990s around 7 percent of the total workforce, some 230 million persons, were employed in
tourism, with over 600 million arrivals per year, and a spending of 3.4 trillion dollars. For a long time this
growth was concentrated in the Western world and the northern hemisphere, but toward the end of the
twentieth century new mass destinations and new groups of tourists emerged all over the globe. After the
Americans and the Germans, the Japanese are the biggest spenders on the market, and in countries like India,
the fast-growing middle class forms an expanding market of millions for international tourism. For the year
2020, tourist organizations predict that 1.6 billion of the world’s 7.8 billion people will make a trip abroad. The
rapid growth rate produces not only new vacation packages but also new, albeit unevenly distributed, wealth, as
well as new environmental and social problems.
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3) Since the late eighteenth century the tourist industry has spearheaded new forms of production and
consumption. It has developed the production sites of hedonism ---- a great weekend, an unforgettable event, a

week of family fun, an exciting adventure --- commodities carrying a heavy symbolic load.
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4) The label ‘the tourist industry’ bundles together very different kinds of actors: a Bombay bus owner
taking locals on weekend excursions, a municipal licensed guide offering walks through Marrakech, a global
resort chain always on the lookout for new beach-front property, a deck chair rental on Majorca, an
international airline company, a Thai bar owner providing drinks in Pattaya, a publisher specializing in
guidebooks, Somalian peddlers trying to make a living on Italian beaches, a helicopter pilot selling sightseeing
flights in Hawaii, investors moving capital from destination to destination, armies of migrant laborers doing

anything from hotel laundry to washing dishes.
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5) Research on tourism has become quite an industry, a densely populated field of interdisciplinary studies.
It has also developed into a specialty, which has not always been a good thing. Specialized tourist researchers
often feel a need to legitimate their seemingly frivolous topic by pointing out its economic and social importance,
but surely tourism is too important a topic to confine within the boundaries of ‘tourism research’. Over the
years the most interesting work has come from scholars who explore this field in order to get a more general

understanding of the workings of the modern world.
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6)  What concerns us here is to look at some of the ways in which vacationing has evolved as such an
important part of modern life, exploring how tourists have pioneered new ways of seeing the landscape, of
claiming space and taking place, searching for new experiences and understandings. | view vacationing as a
cultural laboratory where people have been able to experiment with new aspects of their identities, their social
relations, or their interaction with nature and also to use the important cultural skills of daydreaming and

mindtraveling. Here is an arena in which fantasy has become an important social practice.
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7) Tourist dreams colonize all those other fifty weeks, when we are not on vacation. Since we construct

vacations in terms of otherness, of getting away from it all. they make some facets of our everyday lives and

tensions more visible.

*facet: a particular aspect or feature of something  *otherness: the quality or fact of being different
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6) What concerns us here is to look at some of the ways in which vacationing has evolved as such an important part of
modern life, exploring how tourists have pioneered new ways of seeing the landscape, of claiming space and taking place,
searching for new experiences and understandings. | view vacationing as a cultural laboratory where people have been able to
experiment with new aspects of their identities, their social relations, or their interaction with nature and also to use the
important cultural skills of daydreaming and mindtraveling. Here is an arena in which fantasy has become an important social
practice.
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[0 daydreaming / mindtraveling @ important culutural skills % & 9

*identity: who you are, or what your name is
*experiment: to try new ideas, methods, or activities in order to find out what results they will have

*daydreaming: ZZ48*mindtraveling : EEEIZRVDOTEH> T35 ?
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